
Welcome to the Japan Australia Business Council of South Australia Inc (JABCSA). The JABCSA was re-
established in 2006 to position itself as the primary body to facilitate and encourage the growth of commerce, 
trade, industry, environment, education and tourism between South Australia and Japan.  
 
The key objective of the Japan Australia Business Council of South Australia is to promote and encourage the 
development of bilateral trade and improve intercultural relations and awareness for members through  
innovative networking events and activities. 

Paul Smith 
JABC SA Chairperson 

" G r o w i n g  m e m b e r s '  A u s t r a l i a - J a p a n  t r a d e  t h r o u g h  i n n o v a t i v e  a c t i v i t i e s "  

 

JABCSA membership is open to public and private organisations, from large corporations and government agencies to small to 
medium size enterprises, as well as, individual professionals.  

Membership 

The Japan Australia Business Council of SA Inc. 

C/O CITCSA, 136 Greenhill Road, UNLEY, SA 5061 

Tel: +61 8 8379 7353 

E-mail: info@jabc.com.au 

Web:    www.jabc.com.au 

12 months Membership Fee  

Corporate   $300  

Individual  $100  

Student   $50 

The JABCSA endeavours to provide members with: 
 

Key Connections  

Assistance in identifying appropriate connections spanning Government  
departments and industry sectors within Australia and Japan. 

Sharing of Business Knowledge   

Presenting seminars and events addressed by knowledgeable speakers with a 
common theme of sharing practical Japan focused business insights. 

Increased Market Access 

Opportunities to participate in trade missions with the support and influence 
of an experienced and enthusiastic committee. 

Intercultural Insights 

Opportunities to increase members’ awareness of cross-cultural differences 
and realities in trading with Japanese companies in Australia and within  
Japan. 

Networking and Support 

Provide support and opportunities to members active in the Japanese market, 
in addition to those looking to enter the market for the first time.  


